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Product
Instructions
This part of the manual explains basic product
operations.

The Product at a Glanceprooidesabrief
summnry of tlie product, including grade range,
har dw ar e r e q uir effi ent s, and I e arnin g ob j e ctia es .

The Product in Detail wes stE-W-step
product instructions. You may refer to this section to
help you answsr students' questions about how the
product works.

Management OptioTts explains how to
customize Treasures for Sale to fit your precise
curriculum needs.
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Theftrcduct ataGlance
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TheTreasuresfor Salem language arts program is designed t9 erlgage 
--

studertts in criating an advertisernent for a "personll treasure" they will sell

at a neighborhood-garage sale. Students seqc]rfgr the possessions they will

sell, coiduct intervlews *itfr neighborhood children to gain valuable

market-research inforrnation, and create an advertisement by selecting from

a variety of propaganda strategies.

Curiculum Area: Language arts

Subject:

Topic:

Grade Range:

Program Tlpe:

Advertising

Propaganda strategies

%

Discovery-leaming

Required Hardware: Apple II series comPuter with 128K RAM; color
monitor recornmended but not required

Classroom Use: [rdividual students or small FouPs

Learning obiectives: o explore the relatiorshiP among product,
research, and advertising

. exPlore the relationship betweert research and
the market Potential of a Product

. recognize and use various qrPes of propaganda
t exPlore propaganda strategies to increase

product aPPeal
. erplore the importance of visual appeal, readers'

bias, and word choice in advertising
. use persuasion to convince an audience
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ThefloductinDetail
There's goittg to be a garage sale in the neighborhood and it's jwt for kids!
Flere's your students'chance to sell their collectioru and treasures that once
were their prized possessions. Students will find the best treasures to sell,
conduct market research, and promote their treasures as they erplore
advertising as a form of persuasive writing.

Igti@
G.r.gc S.l .
Portfol io

lnformrt ion
q|tat
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The Main menu of Treasures fot S ale
provides students with five options:

o Notice! arurounces the
neighborhood garage sale.

. Garage Sale, the main progra:rr, lets
students choose a:rtong Find
Treasures, Conduct Intenriew, and
Create an Advertisemenl

. Portfolio provides access to the
sttrdent advertisements creabd and
saved orr the Tteasttes for Sale
progran disk

. Inforuration provides a description
of.Tteoflfteslor SeIc.

o Quit errds the ctrrrerrt session of
Ttea*res for SaIc.

Students select an option from the Main
nrerru by moving the cursor with the
.urow keys and then pressing the Retum
key.

Selecting Garage Sale invites students
to enter theirname and then takes thern
to a screen that invites thesr to:

o FindTreasures
r Conduct Interview
o Create an Advertisement

Shrdents move the ctrrsor with the
arrow keys and thm press the Retum
key tomake their selection.



The Product in Detail

Choosc a Foomr Find Tieasures invites studqrts to locate
treasures they would be willing to sell at
a neighborhood garage sale. Students
carr begrn their search in either the attic,
bedroom, or basement. The room can be
selected by moving the crusor with the
arrow keys and then pressing the
Retum key.

Once inside theroom, shrdents use the
aEow keys tomove aroundthe room.
The room viewinvites students to
search along all foru vyallc af ths room.

When they have found a location in the
room where they would like to look for
a hidden tr€asur€, they press the Retum
kev.

If a treasure is hidden in that location,
a data card is displayed. The data card
provides a picttrre and a description of
the treasue.

Students may add the treasure to their
garage sale box by pressing the B key. If
they choose to leave the treasure in the
room, presing the Space Barwill allow
thsrto resume their search for
feasurcs.
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The Product in Detail
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If no treasure is hidden in the location
selected, the message, 'There aue no
treasures hidden here," will be
displayed. Whm students press the
Space Bar to continue, they resune their
search in the room selected.

The garage sale box can hold up to four
treast[es. Studeng can replace trreasures
in the box if they find another treasure
they would prcfer to sell.

Students may read the descriptions of
the treasures currmtlv in the box bv
selecting the beasure-and pressing-the
Returnkey.



The Product in Detail
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The Dialoe Screen provides several
questiorslo engagi the neighborhood
child in conversation.

Shrdmts select an interview question by
using the anow keys and then presing
the Rettrrn key.

Selecting the Conduct Interview option
invites studmts to interview
neighborhood ctril&en to detersrine the
narket potmtial of their treasue, gain
irsightsinto the best day and time for
theii sale, and deterrdne the
propaganda strateg'y that will appeal to
their potential cr:stomer.

Studene select the neighboftood chifd
they wistr to interview by moving the
arrsorwiththe zurow keys and thert
pressing the Return keY.



The Product in Detail
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The neighborhood child's rcsponse
provides inforrnatiur and valuable
dues which help students to create their
advertisemerrt.

After reading the response, press the
Space Bar to ask another question.

Students may intenriew as rumy
dlildrcn astheywish

When the interview is complete, press
the Esc k€y to conduct another intenriew
orrctrun to theGarage Salenenu.

Selecting the Create an Advertisement
option invites studmts to create an ad
for one of the treasures in their bor

7



The Product in Detail

Students select the propaganda strategy
they wish to use by moving the cursor
with the:urow keys and then pressing
theRetumkey.

By higtUighting the tyPe of
aivertsdirentind dien pressing tre
H key for Hdp, students maY read a
description of the propaganda stmtegJ.

After selecting the type of
advertisesrent and pressing the Retum
key, the advertisement is displayed with
a headline, copy, and place for art
illustration.
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By pressing the C key, students mav
change the inforrnation that will be
displayed in the ad.

Using the arrow keys to move and
pressing Retum to select, students may
change the type of ad, the treasure for
sale, and the price, day, and time.

Shrdents may reftrmto their
advertisesr,entby pressihg the Esc key.

Ads may be printed by pressing the
P key for Printif printinghasbe€n
fiEned on in Management Options

If printing has been disabled in the
Management Options, P: Print will not
appear in the currsrt instmction line.

Selecting Copy from the Change menu
invites studerrts to entertheir own
advertising copy to accompany the
inforstation displayed on the
advertisement sdected.

Pressing the Escape key at any time
during the progam takes students to
the previously displayed scr€en.



The Product in Detail
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Selecting Porffolio from the Main menu
of keasresfor Saleprcvides access to
any porffolios students have saved on
theTteasttr* fot Sele disk-

Studenc use the arrow keys to highlight
theirnasre and thenpress the Retum
key. The Garage menu will be
displayed, inviting students to resu:ne
their previously saved pordolio.

'Ihe Treasures for Sale program disk
provides space for 20 student porffolios
to be saved. When this limit is reached,
pordolios mustbe deleH using dre
Delete Porffolio Iterns in Management
Optiors.

10
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Accessing Management Options

Men.gcment Opt ion=

I.EEEff@
2. Printcr Option3

3. Oelcta Portfol,o l tems

Ar.ows'  J ' lovc Retsrn.  Selact
Esc. Main lvlenu

Management Optiors can be accessd
from the Main menu by typing Control-
A(press the Control key and theAkey
simultaneously). The Management
Optiors menu enables you to access
three options.

Stnderrt Printin g for Tre aanres for S alz is
initially set to On. Student Printing
Option 1, alleu/s you to tum off shrdent
printing if desired.

Printer Options, Option ? allows you to
spedfy your printer sehrp (see "Llsing a
Printer," beginning on page 12).

You may selectApple @lack and
White) Epson @Iack and White) or
Apple (Color) printing.

Studcnt PFintang

The studcnt pFintang in Tre:sunes fon
Salc is currcnt lg OX.

Do you want to turn the student
pnint ing OFF?

Yes EEI

Arroirs.  l r lova RetuFn: Select
Esc'  Management Opt ions

Pranter Options

Curncnt Slot :  gs31sh Slots 1 & 2
Pcintcn fyPC: ApPlc

I.EIE@EEII
2- Sct PFanter Tgpa
3. Tcst  PFintar Sctup
{-  Rcstonc Dcfeul t  Sctup

AFror.rs '  movc Return'  Select
Esc. Managcmant Opt ions

11



Management Options
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Delctc Port fot io l tcms

E@
Jeckie
Robbic
D.vcg
Mich.. l
Tere
EFaca

Anrows'  l ' lovc RctuFn: Donc
Sprcc 8. ." .  Sclcct /sndo A'  Sclect  a l l
Ei< '  1 '11n1ggmcnt OPtions

Using a Printer

Option 3 on the Management Options
menu allows you to delete pordolio
items shrdents have created and saved
on the Treasures for Sale disk Treasures
for SaIe can store up to 20 stud€nt
pordolios.

Any setting changes you make in
Management Options will resrain in
effect until the option is accessed and
the settings changed again.

This product is initially set to work with
a standard Apple printer card located in
either Slot 1 or Slot 2. [f you have this
setup, you do notneed to do anything
furthee Use hinEroDtionsif vour
printer uses another sltup.

Printer Optioru appeas on the
Treastres for Sale Management Optiors
menu. You can access the Management
Optiors from the Main nmuby typing
Control-A.

From the Treaanesfor SaIe
Management Optiors menu, selecting
Option 3 takes you to the Printer
Optiors mmu. The current printer
settings are shown at the top of the
screlelr.

Youmay selectApple @lack and
White), Epson (Black and White), or
Apple (Color) printing.

Note: If you have selected an Epson
@lack and White) printer, the product
requires you to print from Slot 1.
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l ' l.n.gcmcnt Optiont

t .EG@l
2. Pnintcr  Opt ions

3. Clcrr  Port fo l io

AFFoutrs:  i ' {o9a Rcturn'  Sclect
Esc. Main'l' lcnu

Printcr  Opt ions

Cgnrent Slot '  Seercb Slots I  & 2
Printen Typc. Applc (Bl .ck .nd l r rhatc)

I.EIE@EE
2. Sct Pr intcn fgpc
3- Tcst  Pr intcr  Sctup
q- RestoFc Ocfeul t  Setup

I'.J t{or,c Return: Choosc
Escepc'  Mantgcmcnt OPtions

12



Management Options

Sct PFantcr Slot

CuFFCnt Slot .  Seerch Stots I  & 2
PFintcF Tgpc. Applc (8l .ck .nd Urhatc)

l .  Slot  t
2-  Slot  2
3.
{ .
5.
6.
?.
8.

Slot  {
Slot  5
Slot  6
Slot  7
AppleShere (R) Xctwork

*,i, Motrc Rcta,rn: chooSc
Escapc'  Pr iotcF Opt ions

I
I
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Tcst Pr intcr  Setup

Curr.ent Slot '  Seench Slots I  & 2
PranteF fgpe: Apple (Black and uJhi tc)

Please prepaFe gour pFinteF-

sPacc B.r :  cont inqc
Escapc: Pr intcF Opt-ons

Option 1: Set Printer SIot allows you to
specify the slot in which your printer
interface cad is located. If vou are
using an AppleShare@ Netriork choose
Option 8. This setting will
automatically select the correct printer
slot for each computer on the network.

Option 2: Set Printer T)?e allows you to
select the type of printer you are using:
either anApple (Bla& and White), an
Epson (Black and White), or anApple
(Color) printer.

Option 3: Test Printer Setup prints the
screen. If the screert is not printed
correctlt check the settings on yoru
printer or interface card, dreck to see
whether your printer has been
corurected correctly.

Note: To ensur€ that previous printer
couunands are deared, turn the printer
off, wait several seconds, and then tum
it back on again before perforudng this
tesL

Sct Pr intcn Tgpc

CurFcnt Slot .  Saench Slots I  & 2
PFintcF Typc: Applc (Bl .ck .nd Urhi tc)

t -
2.
3-

Epson (Bleck .nd t r rh i tc)
Applc (Color)

*rD. Ftovc Rctuan: Ehoose
Escrpc'  PFintcF Optaons

13



Management Options

RcstoFC O.f .s l t  Sctup

Cur. 'ant  Slot :  Sa.rch Slotc 1 & 2
PFintGr Tgpc: Applc (Bteck end tdhi tc)

Rcadg to restoFe thc dl faul t  pr intcF
optaonr.

spacc gar:  contanuc
Escepe'  Pr intcr  Opt ions
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Option 4: Restore Default Setup retums
all printer settingp to their origirul
state. The original printer setup
provides a search of Slots 1 and 2 for an
Apple @lack and White) printer.

All changes made to the Printer Options
settings ale saved on the disk and are
perntanent until you use the Printer
Options again to change the printer
settings.

74



Classroom
Resources
This part of the manual proaides a aariety of materials
to help you use keasures for Sale in the classroom.

Classroom Ideas proaides lesson plans and
other materials to help you integrate Treasures for
Sale into your curriculum.

Student Worksheets prooides materiats that
you can cory and distibute to your students.

B ackgr o un d lnf o tm ati o n proaides
informntion about how the product was designed.

Textb o ok Conelation matuhes the product's
instructional objectiaes with those of saneral popular
textbooks.

Thinking Skills defines core thinking skitts and
indicates how Treasures for Sale addresses them.

I
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MIdeas
This section provides suggestions for the use of Tieasures for Sale within
the computer environment as well as ideas for extending the concepts of
advertisin& propaganda, and persuasion beyond the computer
environment.

What kind of sales pitch gets your attmtion? Advertisers have a magic
tnrnk filled with gimmicks designed to sell their product. They are looking
for the deal that you, the buyel, can't resist.

Finding Treasures
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Picture Books to
Stimulate Ideas

Children's books arc a great way to introduce
keasures for Sale to your studeng. Herc are two
picnre book titles that set the stage fsl this

Progxam.

Our Garage Sale
Anne Rockwell
Illustrated by Harlow Rockwell
Greenwillow Books, 1984
This family finds many items that are no longer
needed and decide to sell them at a garage sale.

CleanYour Roorn, Hantey Moon!
pxg Qummings
Illustrated by Pat Qummings
Bradbury, 1991
For Harvey Moon, Saturday morning is time to
watch his favorite cartoons on television. But
Harvey's mother says it's time to clean house.

16



Classroom Ideas

The Messy Room

The Perfect Room

Your Own Theasures

Tbeasures Collage

Most children have had the experience of ,,losing"
a favorite toy or game amid a clutter of treasures.
Ask children to think about an object they have
misplaced, perhaps in their own bedroom or
classroom. Invite them to finisfu the sentence :
"I cnn't find my because it is hiding

studens may use their sentences to create their
ownTreasures for SaIe class story. On chart
paper, begin tbe story with the words, ,.Our room
is a tenible mess!" As students read their
sentence, write it on the chart paper. When the
story is complete, read it aloud as a class.

Invite studen8 to imagine their bedroom. What
toys, books, or games are in your room? Wbat
does tbe room look like? Are there any special
features? Using Worksheet 4: fre Perfect
Room" on page 32,have students draw picrures
of themselves in the room of their dreams.

Identify some treasures that you would consider
sslling in a neighborhood sale. Box four treasures
for the sale using Worksheet 5: 'T/hat Treasures
Would You Sell?' on page 33. As you plan your
advertisement for one of these fow Eeasures,
consider the following questions:
. What type of treasure is this?
o what are the sslling points of this treasure?
. How is this treasure unique?
. What will this treasure do for the customer?
. How will it do what you promised?

Invite students to look tbrough magazines and cut
out pictures of personal treasures they might be
willing to sell. Ask them to paste their pictures
onto a sheet of paper. Display the collages on a
bulletin board entitled'Trcasures for Sale."

I
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Classroom Ideas

A Classroom Store

School Sde

lnvite students to bring in a keasure that they
might be willing to sell. Or, have students create
large cutouts of treasures. Invite students to
suggest prices for the treasures. Ask them to make
price tags and use the tags to label the treasures.

Display the treasures on shelves or a table. Then
encourage students to use play money and invite
them to shop at the classroom store. Encourage
them to take turns playing the roles of seller,
cashier, and customer.

Conduct a school garage sale. Students may wish
to set a goal for the profits, for exaurple, buying
new books for the school library or equipment for
the school playground.
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Conduct a survey to determine the products that
kids at this age group are likely to purchase and
why. Use the sunrey on page 34 (Worksheet 6:
"Ask Around") to record responses. Survey five
pe€rs. Compile the results for a larger profrle.

Interview neighborhood children to determine
their hobbies and interests, activities, and buying
habits. Record their responses on Worksheet 7:
"Neighborhood Interview" oD page 35.

Talk about advertising's impact on children,
especially at certain times of the year. How does
advertising influence their requests or decisions to
purchase a product?

Conducting Market Research

Survey to Find Out

Neighborhood Intemiew

Advertising Infuences
Purchasing Decisions

Advertise! Advertise!

Parts of an Advertisement Use Worksheets 1l-12: "Parts of an
Advertisement" on pages 3940 to learn about the
elements of a print advertisement. Select an
advertisement from a ngwspap€r or magazine.
Identifv the elements in the ad.

18
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Classroom Ideas

what's Being Advertised? what type of products-toys, clothes, food-are
advertised most often in children's magazines and
during children's television programs? Make a
bar graph to display your data. Using Worksheet
10: "hopaganda Strategies" on page 3g,
categorize the type of product advertised and the
propagalda strategy used.

What's Propaganda Create a videotape with a variety of television
commercials. Discuss how these cornmercials are
attempting to persuade people to buy certain
products.

Methods of persuasioD are called propaganda.
Propagaada can lead you to believe se6erhing
that is not true. How have propaganda strategies
convinced you to buy something? Have you used
any of these methods yourself? Have you ever
6ssa rrnhappy with products you bought because
they weren't what you expected?

Select amagaane and count the number of ads.
Categoitz*, the advertisements according to the
propaganda leshniques used. Identify the target
audience of each advertisement. Compare these
results to the advertisemenB found in another
magazine. How do the products, propaganda
lsghniqueS, and advertising appeals found in a
health and beauty magaztne compare with the
products, propaganda techn iques, and advertising
appeals found in a sports magazine?

Have students collect a variety of print
advertisements. Post the advertisements around
the classroom. Read the advertisements and have
students decide who is the target audience and
how each ad appeals to that group ofpeople.
Which ads have the "bandwagon" approach?
Which ads use testimonials? Have students
catsgoize the advertisements by the propaganda
strategies found on Worksheets 8-9: "Propaganda
Techniques" on pages 3G37.

Messages in Media

Label and Categorize

79



Classroom Ideas

Analyze the Game Plan

Super Sellers!

Playing withYour
Emotions

PowerfuI Words

Gather a variety of magazines that are read by
students in your class. Review the magazines
looking for ads that reflect the advertising
lsghniques found on pages 3*37.

Try to find at least three advertisements that fit
each category. List the product name and explain
why the ad fits that category.

Use Worksheet l3: "How Do Advertisers
Influence You?" on page 41 to analyze one of
your favorite ads.

One propaganda technique that is very familiar is
testimonials. Using Treasures for SaIc, locate
several treasures and decide on a character or
personality who would best endorse or promote
the product. Explore how testimonials may be
biased.

Some advertisements are created to make the
customer feel uncomfortable. The target audience
feels nervous, tired, or overweight and these
feelings are emphasized for commercial reasons.
Look at a favorite magazine or watch ss evsning
of comrnercials. Make a list of the advertisements
that use negative feelings to sell a product Are
any of these advertisements misleading? Are any
of these advertisements offensive? Consider
writing to the manufacturer to express your views.

Advertisers use words that suggest certain
feelings. These emotions can be pleasant or
unpleasant.Many words suggest no feelings at
all. The emotion attached to a word is called a
"connotation."

Look at several magazine ads and predict which
words in the ads would evoke favorable reactions.
Glue or tape foru ads on a piece of paper.
Highlight all the words with favorable
connotations. How is language and data misused
in advertising? Write your analysis of the ad you
think is most appealing.
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Classroom ldeas
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Alliteration, Assonancg
and Repetition

Recoguizing Pmpaganda
fsshniques and
AdvertisingAppeals

Copy \ilriters

Design nvo ads for the same treasure using
Worksheet 17: "Design Your Own
Advertisement" on page 45. Write one ad using
words with unfavorable connotations and tbe
other ad using words with favorable connotations.

Ad writers play with words to grab our attention.
Alliteration, assonance, and repetition are three
techniques used.

Alliteration: repeating the seme consonant sound
at the beginning of several words near eacb other
(spring sandal sale)

Assonance: repeating the same vowel sound
inside words near each other (a tuly fruity taste)

Repetition: repeating the same word or pbrase
(for a clean, slsan shins)

Look at ads for products similar to those found in
Treasures for Sale.Identify which words in the
ads show alliteration, assonan@, or repetition.

Generate a list of the many ways in which
advertisements convince people to buy products.
Use Worksheet 18: "AdvertisingAppeals" on
page 46 to have students discuss the similarities
befween the propaganda techniques and
advertising appeals. Have students identify the
rcghniques used in a variety of media
advertisements, including newspapers,
magazines, billboards, commercials, etc.

Prepare a sales pitch for a treasure. As a copy
writer, keep the following guidelines in mind:
. How could this product be useful?
. Is there any particular sort of person that might
need this product more than otbers?
. What modifications or accessories are available?
. Why would a person definitely be gening his or
her money's worth in buying this product?

Have students take an existing advertisement and
change it into aWacky Ad. For example, take
Doublemint Gum@ and change it to Doublelint
Gum. When you're through chewing it, use it to
remove lint from your clothes.

WackyAds

2T



Classroom Ideas
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Popular Product
Performances

A Few More Ideas

Consumer
Generalizations

gpilrling al lmage Not
Selling a Product

What makes a good commercial? A slogan? A
popular tune? A catchy phrase?

In small groups, invite students to create and
perform their own versions of popular
commercials. Some groups may enjoy composing
an original jingle or song by changing the lyrics to
an existing song. Ask the class to compare the
performance to the actud television commercial.

After using Treasures for Sale,lead a class
discussion about the following constrrner-related
generalizations:
. People make purchases based on their values,
gods, and life-styles.
. No matter how well a product is advertised, it
must fulfill a consumer need in order to be
purchased a second time.
. Personal choice is a major factor in determining
what products are manufactured and how long
they remain on the market.
. Advertising is designed strictly to sell a product
rcgardless of its social benefit.
. Consumers should study ads and commercials
carefully and try to understand exactly what they
are saying about the product. A person's decision
to buy an item should be based on his or her needs
and values.

Use Worksheet 19: "Consumer-Education
Terms" on page 47 to help familiarize your
students with the language advertisers use to
describe their business.

Some advertisements are designed to build the
image of a company rather than sell a product.
Find several examples of advertisements like this.
Why would companies spend money to build a
company image? What effect do these messages
have on your feelings about the company?

I
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Classroom ldeas

Ask a Professional

The Cost of Advertising

Invite the creative director from a local
advertising agency to be a guest speaker in your
classroom. Have students preparc questions and
conduct an interview. How is an advertisement
created? Who is involved in the process and what
are their roles? How do you determine the
effectiveness of an advertisement?

Call a television station, a radio station, a
newspap€r, and a local magazine to find out about
the cost of advertising in their media. Record the
fiDdings and report to the class. What does the
cost of advertising have to do with the cost of a
product?

I
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Classroom ldeas

A Cooperative-Learning Activity
lrvolving students in cooperative-learning activities while using Treasures
fot Sale capitalizes on their natural interest in working together and
sharing their ideas with peers. Working with a partner or in a gloup
stimulates children's creativity as they brainstorrr and share ideas.
Discussing ideas with peers in tum helps children refine and elaborate on
their original ideas.

Cooperative groups also provide a safe environmertt for children to leam
and practice importantsocial skills: taking turns,listening to what others
have to say,expressing their own ideas, and making decisions together.

The activity described below involves sttrdents in cooperative groups at
the corrputer. This activity provides general guidelines for stnrchrring the
interaction of students, deterrrining the size of the groups, and assigning
roles to students.

This activity hus been designed with the following cooperative.learning
principles in mind:

. The group mustwork as a team to complete a common task and
achieve a common goal.

. Each member has a designated responsibility to help the team meet
its comrnon goal.

o Team members support each other by offering erplanatiors, asking
questions, providing feedback, sharing information, and encouraging
each other to leam and participate in the discussiors.

. Teams are made up of students with varying ability levels, ethnic and
social backgror:nds, gmder, etc.

Familiarity with these principles and the techniques that support them will
enhance the effectiveness of this activity. For a thorough discussion of
cooperative'learning principles, coruult the works of David and Roger
Iohnson, Spencer Kagan, and Robert Slavin.

Preparation

Time Required: One class period at the computer,lasting approximately
MS minutes.

Group Size: Three students per group

Equipment One computerper group

Materials: Team job cards (see page 27)
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Classroom Ideas

Procedure

Introduction

1.. Prior to using the program, involve children in a discussion about
advertising. To facilitate the discussion you may want to display a variety
of print advertisements and ask students questions including

o What products are being sold in these advertisements?
o What is the message of the advertisement?
o Whatpropaganda techniques or advertising appeals are used to get

the consumer's attention?
. Are you interested in the product because of the advertisement or are

you interested in the advertisemmt because of the product?

2. Erplain that they will be using Treasures for Sale to locate personal
possessioru that they would be willing to sell at a neighborhood garage
sale. Briefly demorutrate the progam to the errtire class, explaining the
various options and how to operate the program.

At the Computer

1. Assign students to groups. Tell students that each group will be
working together at one computer to create an advertisement for a
treasure. Explain that in addition to writing or telling about their product
and their ad, they will have some specific things they will have to do while
at the computer.

2. Distribute a copy of the 'Team |obs" card, found on page 27,to each
student. Erplain that each group is an advertisit g agency responsible for
creating an ad campaign for a treasure of their choice. Go over the roles
explaining what each student has to do. Give examples of what to say and
ask children to suggest alternative ways of saying the same thing. Stress
the need for them to decide together about the advertisement campaign.
Also point out that after they finish an advertisement, they will present
their ads to the dass. After all the ads are presmted, have the dass
evaluate the effectiveness of each ad.

Product Developer
o Operates the keyboard while in Find Tieasures
. Searches fortreasures
. Consults with partners to select treasures

Market Researcher
. Operates the keyboard while in Conduct Interview
. Asks questions to deterrrine market potential of treasures
o Consults with partners to analyzes market potmtial
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Classroom Ideas

Copy Writer
. Operates the keyboard while in Create an Advertisement
o Asks questioru to select the key elemmts of the ad
o Consults with parhrers to create the print advertisemmt

3. Tell the groups that you will go around watching and listening to see if
they agree on what to say about their treasure.

4. Allow students to work at the computer. Circulate Ermong pairs,
observing how well they disorss and agee on the direction of their
advertising campaign.

5. After the childrm finish their ad, have them tell their partners
something good about working with each of theur. For example, a student
may say, "Ryan, you had many good ideas for our advertisement." Give
students feedback regarding how well you saw them working together.

6. Next, have each group share their advertisement with the whole class.
After all the ads are presented, have the dass evaluate the effectiveness of
each ad.

I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I26



Irl

l
l
l
l
l
l
l

Teamlob Cards

Product Developer

????? ' OPerates the keyboard while in Find
aaaao-

lreasures
. Searches for treasures
. Consults with partners to select heasures

Market Researcher

Operates the keyboard while in Conduct
Interwiew
Asks questions to detennine market potential
of treasures
Consults with partners to anallze market
potential

Copy Writer
Operates the keyboard while in Create an
Advertisement
Asks questions to select the key elements of
the ad
Consults with partrrers to create the print
advertisement
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Treasures Recording Sheet
Search through the attic, bedroom, and basement of the house to find treasures you
would be willing to sell at the neighborhood garage sale. List the treasures you have
found, where you found them, and your decision to sell each treasure.

Theasure Found Where Located
Decision to Sell

(Yes or No)

€nffi
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Search through youl own house to find treasuresthat you would be willing to sell at ayisn!91nood garagegale. List the rreasures you have'fou"a *J ;;r" y"" foundthem. what decision did you make about surii"jyo"it ."rures?

Theasure Hunt
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Theasure Found Where Located Decision to Sell
(Yes or No)
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Sorting Treasures
Categorize the treasures you have found inTreasures for Sale. List the treasures in the
following categories.
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Art and
Creativity

Building and
Construction

Collections
and Gadgets

Electronics Leisure/
Enjoyment

Mttsic Practical Sports ToyVGames Other
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The Perfect Room
Imagine that you could have the perfect room. Draw the room of your dreams. t
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What Treasures Would You Sell?
In the box below, draw the personal treasures you would corsider selling at a

neighborhood sale. On the back, write a description of each treasure. Why are you

willing to sell these possessions?



Ask Around
Conduct your own product suryey to deterrnine what products kids your age are most
likely to purchase. How does research provide information you need for your
advertisement?
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Food Clothes Toys
Books and
Magazines Other

What products
have you bought
with your own
money?

Food Clothes Toys Books and
Magazines Other

Ifyou had enough
money, what
would you like to
buy?

Food Clothes Toys Books and
Magazines Other

What products
have you asked
adults to purchase
for vou?

Contess Friends Magazines Prizes Radio TV Other

Which of the
following
items have
inffussced ygu
to buy a prod-
uct or to ask an
adult to buy
one for vou?
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Neighborhood Interview
Interview kids in yourneighborhood to gather information about the treasures that
might sell at your own neighborhood sale. To conduct this research, ask several children
the same question. Then write their responses in the boxes below.

Question:

I
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Propaganda Techniques
Propaganda is one-sided communication designed to influence people's thinking and
actions. Advertisershave a magic trunk filled with gimmicks designed to sell a product
or service. Thuy are looking for the deal that you, the customer, can't resist. Here are
descriptions of several propaganda techniques that will help you zero in on the tricks of
the trade. What examples have you seen in advefisements?

I
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Propaganda li4hnique Example

Bandwagon
An attempt to get you to use a product or
service by saying tbat everyone is using it.
The advertiser tries to eDcourage you to join
the group, get on the bandwagon, and buy this
product, too. Don't be left out.

Exigency
The old "Dow or never" routine. Order today!
Limited time only!The hope is to persuade
you, the consumer, to order imrnediately for
fear of not being able to get the product later.
If the product is in such great demand, it must
be terrific.

Glittering Generality
Makes use of higb-to*ding, flowery
delightfrrl, and extremely positive words and
phrases to describe a product or service. The
words and phrases are an overly enthusiastic
statement that is really just an opinion.

Just Plain Folks
Uses ordinary, everyday people to endorse or
speak favorably of a product or service.
"plein folks," just like you, have been
deligbted witb tbe product or service, so you
probably will be, too.
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Propaganda Techniques

(continued)
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Propaganda llshnique Example

Repetition
Uses a pbrase, word, symbol, or the product
name over and over, hoping if you see or hear
the message often enough, you won't forget it
and will buy the product.

SnobAppeat
Attempts to associate goods or services with a
social or cultural elite. The advertiser tries to
make you think that this product or service
will make you a bit bener than the average
person.

Testimonial
An endorsement or favorable statement by a
famous person or an exPert about a product or
service. The advertiser hopes that your
admiration of this person will cause you to
believe the claims they make about the
product or service.

Tbansfer
Uses beloved and respected symbols, words,
and illustrations to promote a product or
service. The advertiser tries to get you to
uansfer positive feelings about something else
to the product or service being advertised.

J/
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Propaganda Strategies
What type of products do you think are advertised most often in children's magazines
and during children's radio and television programs? What propaganda strategies do
advertisers use to gain children's attention? Record the types of products and the
propaganda strategies used on the chart below.

Clothing Food Sports
Ibys and
Gqmes

Other

Bandwagon

Exigency

Glittering
Generality

Just Plain Folks

Repetition

SnobAppeal

Testimonial

TFansfer
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Parts of an Advertisement
Print advertisements may include some or all of the elesrents listed below. Select an
advertisement from a newspaper or magazine. Identify the part of the advertisement
that you find.

I
I
I
I
l
I

Headline or Display
Line

An aftention-gening device
The key factor in gening people to read tbe body copy
Selects an audience by appealingto aspecific group
Because the hearlline is the part most likely to be rea4 it is
especially important

Illustration . Found in most ads
. Also ao attention-geaing device, it selects the audience and

stimulates inrcrest in the body copy
. Is invaluable in showing tbe product or product use and

explaining graphically certain ideas or siruadons that are difEcult
to put into words

Body Copy or Text . AII the reading material in the advertisement
. Its job is to stimulate interest in the product, service, or idea

being advertised
. Creates a desire for the product and urges action; this calls for

the right words
. Must carry the burden of the selling job

Slogan The phrase or worfu that sum up the campaign, fight tbe
competition, and interndlS grve the salesperson and others
5q6ething to live up to
The memorable statement of the campaign theme; hence, it
tremendously important to continuity
Generally appeds automatically in all the company's
advertisements

is
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Parts of an Advertisement
(continued)
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Tbade Characters . Best described as a characterization developed from a human
being, an aoimal, or an inani-ate object made animate

. The idea is to encourage grcater identification and to provide a
vehicle around which to build a promotional program

. Must frequently be updated

. Can reflect an image of humor and warrrth; they also may add
credibility and athoritativeness

. Examples include Betty Crocker, the Jolly Green Giant, and the
Campbell Kids

Seals Offered by some organizations to companies whose products
meet the standards established by these organizations
Valuable as an endorsement by a recognized authority and add
prestige to the advertiser
Exanrples include Good Housekeeping Seal of Approval,
Underwriters Laboratories, and Parent's Choice

Logo typ€s . Specid designs of the name of the advertiser or product that are
used repeatedly in that products'advertising

. Give the product individuality and provide for quick
identification at the point of purchase

. Are constantly in need of updating to keep the company image
modern

Other marks . Trademarks are automatically included in most ads
. Other notice of patents, copyrights, and guarantees may be

included

€
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???? How Do Advertisers Influence You?
Select one of your favorite magazine advertisements. Answer the questiors below to
determine how advertisers influence your purchasing decisions.

t
l
t

What product is sold in your
favorite advertisement ?

Describe the product.

Why is it your favorite?

Do you or anyone in your
farnily use the product?

What is the message of the
advertisement?

What propaganda techniques
or advertising appeals are
used to get your attention?

What other advertisements
use the same attention-
getting methods?

Are you interested in the
commercial because of the
product or are you interested
in the product because of the
commercial?
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Creatit g an Effective Ad
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As you plan your advertisement, use these questions to help you create an effective ad.

What is your product?

What is &e name of your
product?

What will your product do?

Why will people buy your
product?

What special feahrres or
ingredients does your product
have?

What types of propaganda will
you use to help sell your
product?

What jingle or slogan will you
rue to persuade consumers to
buy your product?

Sketch your product or product
package.

42
=N'FF



I
I
I
I
I
I
I
I
I
I
I
I
I
I
T
t
I
I
I

Planning Your Advertisement
Once you have decided on a treasure to sell and have conducted your interwiews with

""i!ni,"rr,ood 
children, ask yourself the questions below. Your answers will be heipful

"s /o.t create an advertisement that will appeal to your customer'

Who would buy Your
treasure?

What would tbe buYer do
with your treasure?

When is the best daY and
time for this buYer to
attend your sale?

Where will your sale take
place?

Wtry does the buYer need
or want this treasure?

How much would the
buyer be willing to PaY for
this reasure?
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Four Steps to a Terrific Ad
The goal behind writing advertisements is to get people to buy products! As you create
an advertisemmt for your treasure, follow the steps below to help you plan your ad.

1. Know your audience"
Who will buy your
treasure?

Audience:

2. Grab their attention!
Ask a question or use
musig a slogan, or a song,
etc.

Atlention Grabber:

3, Prove your treasure is
terrific!
Why cantt people live
without it?
Use facts and words
which appeal to their
emotions.

Proof:

4. Ask for action. Action:

44
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Design Your Own Advertisement
Choose a treasure that you would be willing to sell at a neighborhood sale. It could be
one of the treasures found inkeasures for Sale or a personal possession of your own.
Create an advertisement for the treasure. lndude a headline , Copf,and an iilustration.

I
I
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Advertising Appeals
To make products that appeal to customers, companies use a variety of strategies. Read
the following list of advertising appeals. Can you think of examples of each?
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Advertising
Appeal

What is the message? Example

Brand loyalty Buy the established brands especially those
from older, well-established businesses.

Conformity Everybody is buying this particular brand.

Convenience This product is a work-saver or time-saver.

Creativity You can add apersoual touch to the
product's use.

Economy You can economize while spending.

Feminine
attractiveuess

A wishful-thinking ad will appeal to girls
and women who wish to be more beautiful.

Hero worship A big name in entertainmeDt or sports
endorses a product.

Humor An entertaining but deceptive ad says very
little about the product.

Luxury This product symbolizes wealth and
excess.

Masculine
attractiveness

A wishful-thinkjng ad will appeal to boys
and men who wish to be "he-men."

Securiry This is an appeal to your emotional, social,
or financial secudty.

Status This is an appeal to the buyer's class-
consciousness.

Sryle changes This is an appeal to the buyer to keep up
with the times. This mav include fad items.

Vanity This is an appeal to the buyer's self-image.
The buyer's happiness is placed first in
importance.
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I Consumer-Education Terms

These consurner-education terms may help you understand the language advertisers
use to describe theirbusiness.

t
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Term Definition

coDsumer a person who buys goods or services for his or her own needs

couPon a certificate that allows the consumer a certain amount of monev off
the price of a product

credit payment of a debt

guarantee a pledge that something will be replaced if it is not as represented

limited offer to present for sale for a restricted period of time

list price retail price as given in a list or catalog

luxury anything grving such enjoyment; usually something considered
unnecessary to life and health

market price tbe price that an item brings when sold in a given market

necessitv something that you crnnot do without

persuade to cause to do or believe something

product something made by nature or by human beings

profit the sum remaining after all costs are deducted from the income

retail the sale of goods in small quantities, directly to the consumer

sale a special sslling of goods at prices lower than usual

wholesale the selling of goods in relatively large quantities, especially to retailers
who then sell them at higher prices to consumers
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Information
MECC's language arts progranrs value childrm and the experiences,
knowledge, and resources they bring to the leaming environment. The
programs MEcc develops for today's language arts classroom reflect
these values. lv{ECC's language arts programs:

. are process-oriented, providing pathways for students to corstruct
their own meaning;

. emphasize a thematic focus that can be integrated across the
curriculum; and

. foster reading and writing for a variety of purposes.

The arts of language-reading *itir& speaking,listening, and thinking-
are integrated into an envirorunent that invites children to consbrrct
meaning, and constmcting meaning is at the core of today's language arts
curriculust.

Advertisinq is putt of our everyday [ves. Media, both print and non-print
media, ssrd information artd messages that we mwt evaluate to be wise
consumers of goods and serwices. Media literacy is a worthwhile goal.
Treasures for Sale is a language arts program designed to engage students
in creating an advertisement for a personal treasure they will sell at a
neigtrborhood garage sale.

With Treasuresfor SaI.e, third- through sixth-grade students can search for
the personal possessions they would sell, conduct interviews with
neighborhood children to gain valuable market-research inforrration, and
create an advertiseurentby selecting from a vadety of propaganda
strategies. As studmts read fe1 dstail, use persuasion as a forrrr of writing,
and explore the relatiorship among product, research, and advertising, 

-

they engage in project-based leaming. Reading and writing are tools for
leaming and exploration.

Treasures for sale encourages students to become actively involved in
creating advertisemenb. Treasures for SaIe isbased on the philosophy of
the integrated language arts dassroom and

. ;s desigred to facilitate its indepmdent use by children, thus sving
them contro|

. is process-orimted, encouraging exploration and discovery;

. provides flexibility in the *itit g process, inviting students to explore
language purposefully through their own voice;

. emphasizes language development and higher-level thinking skills;
o presents concrete and faniliar objects and themes; and
o is easy to use.
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Background Infor:nation

Treasures for Sale invites students to:
. explore the relationship among product, research, and advertising;
. explore the relationship between research and market potential of a

produc!
. recognize and use various types of propaganda;
. explore propaganda strategies to increase product appeal;
. explore the importance of visual appeal, readers'bias, and word

choice in advertising; and
o use persuasion to convince an audience.

Engaging students in reading and writing through a PurPoseful and
playful process, Treasures for Sale supports language development as
students constmct their own meaning.

I
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TexbookCorreIation

MacmillanfMcGraw HiIl 1993-A New View

Catch a Sunflake (Level S)
Page Language Arts Activities and Themes Programs
31A Writer's Choice: Advertisement Create an

Write a newspaper advertisement Advertisement

93A Writer's Choice: Advertisement Create an
Write a newspaper advertisement Advertisement

183..4, Writer's Choice: Advertisement Create an
Write an ad for a magic show Advertisement

Macmillan/lVlcGraw Hill 1993-A New View

Beat the Story Drum Gevel 10)
Page Language Arts Activities and Themes Programs
1L34. Writer's Choice: Advertisement Create an

Writing a description Advertisement

I99A Writer's Choice: Advertisement Create an
Writing a want ad Advertisement

329A Writer's Choice: Advertisement Create an
Create an ad for an old product that uses Advertisement
little energy

Macmillan/JVlcG raw Hill 1993- A New View

Don't Forget to Fly (Level11)

Page Language Arts Activities and Themes Programs
519,4' Writer's Choice: Advertisement Create an

Write an ad that would attract customers to Advertisement
try the trick
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Textbook Correlation

Macmillan/lN,IcGraw Hill 1993-4 New View

Just Past the Possible (Level 12)
Page Language Arts Activities and Themes
267y'' Writer's Choice: Ad

Describe the perfect home telephone
of the future

437A Writer'sChoice:Advertisement
Write an ad that will convince others
to attend the horse show

532 Illustrated Infonnation: Advertisemmts

Page Language Arts Activities and Themes
E57b Write an ad for a friend

Scott Foresman l993-Celebrate Reading!
Pigtales and If You Meet a Dragon (Grade 3 Book A-B)
Page Language Arts Activities and Themes programs
469 Modes of response to "Thinking About It,, Create an

Design an ad Advertisement
845 Modes of response to "ThinkingAbout It,, Create an

Work in groups to design ads Advertisement

Scott Foresman l993-{elebrate Reading!
Dinnerwith Aliens and In YourWildest Drearns (Grade 3 Book E-F)

Programs
Create arr
Advertisement

Create an
Advertisement

Create an
Advertisemertt

Pmgrams
Create arr
Advertisemerrt

Create an
Advertisement

I
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Scott Foresman 1993--Celebrate Reading!
Don't wake the Princess and The world Is Round (Grade 4 Book A-B)
Page Language Arts Activities and Themes progranrs
A123 Modes of response to "ThirtkingAbout It,, Create an

Write a want ad Advertisemerrt
,4'131 Media Cormection

Write radio commercials
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Textbook Conelation

Scott Foresman l993-Celebrate Reading!

We're All in This Together and Y.O.U. (Grade 4 Book C-D)
Page Language Arts Activities and Themes
C37e Writing-Reading Opportunity

Descriptive writing to be persuasive
Write a want ad

D9l Modes of response to "ThinkingAbout It"
Write an ad for your company

Scott Foresman tggH.elebrate Reading!

Programs
Create an
Advertisement

Create an
Advertisement
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Flight of Fancy and Before Your Very Eyes (Grade 5 Book A-B)
Page Language Arts Activities and Themes Programs
A,,:9 Modes of response to 'ThinkingAbout It" Create an

Design a persuasive newspaper ad

A45h Design ad campaigns for your town

A67 Modes of response to "ThinkingAbout It"
Writing to convince others

8125 Modes of response to "Thinking About It"
Write an ad for a job

Scott Foresman l9gHelebrate Reading!

Many People, Many Voices and Within My Reach (Grade 5 Book C-D)

Advertisement

Create an
Advertisement

Create an
Advertisement

Create an
Advertisement
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Page Language Arts Activities and Themes
D62c Prepare flyers for a treasure hunt

Programs
Create an
Advertisement

Scott Foresman lggHelebrate Reading!

Handle with Care and Ask Me Again Tomorrow (Grade 5 Book E-F)
Page Language Arts Activities and Themes Programs
E19 Modes of response to "ThinkingAbout It" Create an

Write ads for a pet show
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Textbook Correlation

Scott Foresman lgg3_Celebrate Readi

Mom, My Ears Are Growing and Look Both ways (Grade d Book A-B)
Page Language Arts Activities and Themes
B5d Write advertisements using vocabulary

words

838 Compose a classified ad

88ft Using cormotative words to write
advertisements
Strategies for writing ads
Persuade through advertisements

Scott Foresman lggHelebrate Reading!

Programs
Create an
Advertisement

Create an
Advertisement

Create arr
Advertisement

Free to Fly and fourney Home (Grade 5 Book C-D)
Page Language Arts Activities and Themes
C100 Make a commercial

C1191 Campaign for a King

Programs
Create an
Advertisement

Create an
Advertisement

Programs
Create arr
Advertisement

Create an
Advertisement

Create an
Advertisement

Create an
Advertisement

Page Language Arts Activities and Themes
E6b Create an advertisemmt

I
I
I
I
I
I

831 Make a prodamation

Investigate advertisement daims and the
penalties for promising what carmot be
delivered; research Federal Trade
Commission guidelines.

Make an advertising poster

E46

Scott Foresman tggHelebrate Readin

Arriving Before I Start and lust Like a Hero (Grade 6 Book E-E)

E1.18c
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Textbook Correlation

Houghton Mifflin 1992-The Literature Experience

fust Listen (Grade 3)
Page Language Arts Activities and Themes programs

618 Create an advertisement for a home-made create an
product Advertisement

159 create an advertisement for an all-purpose create an
coat Advertisement

1.52 Neighborhood newspaper Conduct
Interview

Houghton Mifflin 1992-The Literature Experience
Golden Threads (Grade 3+)
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Page

31

69

71.

133

153

189

Language Arts Activities and Themes

Writing Advertisemenb

Lrterwiewing

Interviewing

Writing anAdvertisement Use to promote
persuasive writing

Writing a NewspaperAd: Develops
imagination and *iting ability

Taking a Survey
Conducting an Interriew

Programs

Allprograms

Conduct Interrriew

ConductInterview

Create an
Advertisement

Create an
Advertisement

Conduct Interview

Houghton Mifflin 1992-The Literature Experience
Dinosauring (Grade 4 Book 1)

Page Language Arts Activities and Themes programs

7478 lnterviewing Conductlnterview

Houghton Mifflin 1992-The Literahrre Experience
Dinosauring (Grade 4 Book 2)

Page Language Arts Activities and Themes ptograms

404E Intenriewing: Writing Process
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Textbook Corelation
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Ho ughton Miffl in 1992:Ihe Literature Experience

Fast As the Wind (Grade 5 Book 1)

Page Language Arts Activities and Themes Programs

63 Creating a Billboard Create an
Advertisement

1304' Advertising Slogans Create an
Advertisement

130C Interviewing Conduct Interwiew

2I5C Consumer Awareness All programs

Houghton Mifflin 1992-The Literature Experience

Fast As the Wind (Grade 5 Book 1)

Page Language Arts Activities and Themes Programs

M3G Advertising Slogans Create an
Advertisement

Houghton Miffl in 1992-The Literature Experience
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3918 Advertisements

M9C Advertisements

Beyond the Reef (Grade 5)

Page Language Arts Activities and Themes Programs

All programs

AII programs

552A What We Are Like: Taking a Poll Conduct Interview

H99 Interviewing Conduct Interview
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Textbook Correlation

Silver Burdett & Ginn 1989-World of Reading

Castles of Sand (Level S Grade 3)
Page Language Arts Activities and Themes Programs
112 lnterview Conduct Interview

390 brterview Conduct Interview

g3 hrterview Conduct Interview

Silver Burdett & Ginn 1989-World of Reading

Silver Secrets (Level 10 Grade 4)
Page Language Arts Activities and Theures Programs
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35 Create anAdvertisenent

82 CreatingAdvertisements

95 Interview

nZ Conducting an Interview

318 Conducting Interriews

402 WritingAdvertisements

511 Creating Advertising ]ingles

800-801 EvaluatingAdvertisements

Silver Burdett & Ginn 1989-World of Reading

5Y* Creating Poster Advertisernmts Create an

Allprograms

All programs

Conduct Interview

Conduct Interview

Conduct Interview

All programs

Create an
Advertisement

Advertisement

Conduct Interview

Advertisement

Create an
Advertisement

5Y Intewiewing and Note.Taking

5U Creative Thinking: Writing a Slogan Create an

Drean Chasers (Level ll Grade 5)
Page Language Arts Activities and Themes Programs
157 Writing a Want Ad

158 Conducting Interviews Conduct Interview

159 Creating anAdvertising Slogan Create an
Advertisement

159 Creating a Television Commercial
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Textbook Correlation

Silver Burdett & Ginn 1989-World of Readi
Dream Chasers (Level ll Grade 5)
Page Language Arts Activities and Themes
1,6U161. Advertisements

209 Creating a Classified Advertisement

345 Advertisements

493 Interviews

555 Creating a Television Commercial

76 Writing an Advertisement

791 Creating anAdvertising Campaign

873 Interviews

Programs
Create an
Advertisement

Create an
Advertisement

Conduct Interview

Create an
Advertisement

All programs

Conduct Interview

Silver Burdett & Ginn 1989-World of Readin
Wind by the Sea (Level12 Grade 5)
Page Language Arts Activities and Themes
33 Conducting an Interview

2U Giving a Persuasive Speech: Sales
Presentation

Writing Slogans

Advertisements

Writing and Analyzing Advertisements

Creating TV Commercials

Advertisements

285

288--,289

369

M6

M9

Programs
Conductlnterview

Create an
Advertisemmt

Create an
Advertisement

All programs

All programs

All programs
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ThinkingSdlls
Using Computer Software in a Thinking Skills Environrnent

Teachers are faced with the tremendous task of p'reparing today's students for tomonou/s
world-a world characterized by change in an infornation-rich environment. Thinking skills
are at the heart of this thriving, chat gtng environment, for these are the behaviors students nust
practice in school and continue to apply for the rest of their lives.

It wasn't long ago that thinking skills were considered exdusive to gifted and enrichment
classes. Today, however, thinking skills are viewed as an essential component of the total school
cu:riculum- Developing these skills is the goal of each individual discipline. M*y educators
have, in fact, come to view thinking skills as perhaps the most basic of the basic skills because
they facilitate the acquisition of all other learning.

At MECC, we view computer software as a vehide for fostering students' thinking. Our
products are curriculum-based, with thinking skills as a thread within subject areas. This
provides an environrtent with many opporhrnities for teachers to highlight and reinfore
thinking skills.

We believe teachers play a critical role in deterrnining the dassroom mvironment for thinking.
Naturally, many teadrers have taught thinking skills and will continue to do so using a variety
of strategies. Our comsritnent is to provide teachers with the mabrials that help them do their
job well: highquality software that promotes the application of thinking skills.

Our approach to thinking skills reflects whatboth research and effective dassroompractice has
shown. That is, the approach that is most effective and appeals to most teachers is one drat
infuses thinJcing skills into existing content.reas. Educators have told us they are interested in
thinking skills as a method used in the instnrction of a topic, not as a subject. By infusing
thinking skills into existing conEnt areas, MECC products integrate easily into teachers'
curricula while providing a rich envirorunent for studerrts to practice skillful thinking. We strive
to meet the challenge teachers face in promoting the skills that sttrdmts need.

U schools are to integrate the teaching of thinking with regular academic instmction, they need
to know what aspects of thinking to teach. After erploring the research that has been done in the
area of thinking skills, MECC has chosen as a base the Dimensions of Thinhng framern'ork,
published in l-988 by the Association of Supervision and Cu:-iculu:n Development (ASCD). We
chose this framework because it pulls together research and models from a variety of sources
and brings the theory to the dassroom level, applying it to that environment. In addition to
knowing the subject matter that is covered, teachers now can see the specific thinking skills that
are challenged within a product.

This section higtrlights ways in which teachers can use Treasures for Sale to promote thinking
skills with their students. The following pages provide examples of how Treasutes for Sale
relates to the ASCD core thinking skills framework. Although only one thinking skill per
category is corelated to a specific part of the product, each skill can be practiced on urany levels
and in many aspects of the product.

We teali'" the importance of thinking skills in the curriculum. We believe itis essential that
students be taught thinking skills so that they have the tools to understand the pas! deal with
the present, and prepare for the future. We are confident that you wiU find Treasares fot Sale of.
considerable value in your classroomas you foster sttrdent thinldng.
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Thinking Skills
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A Framework for Thinki.g

The components used in thinking are referred to as core thinking shlls. This
framework defines those skills that appear in the repertoire of the model learner.
Each skill selected is documented in research as important to leaming or thinking, is
teachable, and is valued by educators as important for students to learn.

The core skills of theASCD framework are listed and defined below with examples
of applications within Treasures for Sale. The skills are neither discrete nor
hierarchical.In fact, individual skills draw on odrer skills and can be used
repeatedly in the thinkingprocess. The selected examples rue not exhaustive but
hightight ways in which these thinking skills are used inTreasures for Sale.

Sonrce: Dimensions of Thi*ing,Association for Supervision and Curriculum Development
(ASCD),1988.

Definition of Core
Thinking Skills

Categories

Core Thinking Skills
Components

Treasures for Sale
Application

Focusing Skills allow sttr-
dents to attend to selected
pieces of infornation and
ignore others. Focusing
occruswhen shrdents
sens€ a problem, an issue,
or a l,ack of meaning.

Focusing Skills
. DefningProblems
. Setting Goals

InTteasures for SaIc, shrdents
search for the personal possessions
they would sell at a neigtiborhood
garage sale. Students conduct inter-
views and create an advertisesrerrt
for their treasurc.

Inforuration G athering
Skilts involve obtaining
inf orrrati on and d arifying
issues and meaningp
through inquiry.

lnf oruration Gathering Skills
o Observing
. Forrrulating Questiors

As sfudents conduct interviews
with neighborhood kids, they
obtain inforrnation that will be
helpfui in constmcting an adver-
tisement for their treasure.

Remembering Skills are
those activities or strate-
gies that shrdents con-
sciously engage in to
store and retrieve infor-
mation from long-terrr
memory. Activating prior
lcrowledge falls under
this category.

Reurembering Skilts
. Encoding
o Recalling

Treasutes for SaIe focuses on
advertising and propaganda strate-
gies within the scenario of a neigh-
borhood sale. As students make
decisions about whidr treasures to
sell and which propaganda strate.
gies to use, personal operiences
and preferences will influence their
decisions.
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Thinking Skills
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Definition of Core
Thinking Skills

Categories

Core Thinking Skills
Components

Treasures fot Sale
Application

Organizing Skills are
used to arrange
inJorgration so that it cart
be understood or
presented more
effectivelv.

Organizing Skilts
r Comparing
. Classifying
. Ordering
. Representing

As studmts explore various
propaganda strategies, they can
comparc the advertising appeal
and propaganda strategy within
the advertisestent they have
created.

Andping Skills areused
to darify existing
infomution by
exardningparts and
relationstrips. Through
artalysis, shrdents
identify and distinguish
components, attributes,
dains, asstrrrptions, or
reasoning.

Analyzing Skills
o ldmtifyingAttributes

andConponmb
. IdentifyingRelationships

and Patterrrs
o ldenti9ing lvlain Ideas
o IdmtifyingErrors

As studmts erplore the
components of Treanrcsfot SaIe,
they idmtify relatioru and pattems
betueen the treasures theysdect
for tlrc sale, the market rcseath
data gleaned in Conduct
Interview, and the advertisesrent
they have created.

Generating Skills
involve using the
shrdents' prior l.cnowledge
to add irdormation
beymd whatis glven.
Connectioru betweert
new ideas and prior
knowledge are made as
new infomution and
ideas are recast into new
struchues.

Generating Skills
o Inferring
. Predicting
o Elaborating

As students become faniliar with
the propaganda strategies in the
Create an Advertisemmt program,
they may elaborate on their
advertisemen! adding tlreir own
copy to the current advertising
template.

Integrating Skills
involve pufting together
the relevant parts or
aspects of a solution,
r.rnderstanding principle,
or composition and
incorporating this
integrated inforsration
into a new rmderstanding.

Integrating Skills
o Sunnarizing
o Restnrcturing

As students explore the
relationship between the treasure,
the market potential, and the
propaganda strategies, they may
rcstnrcture their choices to find a
combination of elements that lead
to a "successful" sale.

Evaluating Skills involve
assessing the reasonable.
ness and quality of ideas.

Evduating Skills
. Establishing Criteria
. Verifying

As studmts sharc their
advertisement with others, they
gain feedback on their ad, helping
them to evaluate the choices they
have made inTteasttes for SaIe.
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Presentation
Materials
This part of the manual prooides materials that hetp
you demonstrate Treasures for Sale to teachers,
curriculum specialists, and administr ators. The
materials are designed to enable you to giae an
ffictizte presentation with a minimum of preparation,

How to Use the Presentation
Materials prouides tips for using the other two
sections.

P r o duct Inf o *, ati o n includes annotated
transparency masters that you can use to proaide a
quick oaeraiew of keasures for Sale.

Pr o duct D emonstr ation proaides step-by -
stsp instructions for a lizse demonstration of
Treasures for Sale.
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HowtoUsethe
MionVlaterials

Introduction
This section is designed for instructional computing coordinators,
curriculum coordinators, training specialists, and other educators who
want a quick yet detailed review of.Treasuresfor Sale. These materials can
be used as leaders' pages for staff-development workshops or for
individual studv.

Organization
There are two sub sections - Product Informa tion and Prod uct
Demonstration.

The Product Information subsection has two parts-Overview and
Features. Each part consists of acopy master that you c.rn use to make
transparencies or handouts and suggested commentary that you can use
in a presentation.

The Product Demonstration subsection contains step-by-step instructions
for demonstrating Tteasures for salewith simple notes on what to do,
what you will see, and what to explain. It can also be used as a self-sfudy
guide.

To prepare for a workshop demonstration, sit down at your computer and
go through the Product Demonstration once or twice. The step-by-step
instructions are written with the assumption that you know how to use an
Apple computer. Feel free to edit the notes. The Product Demonstration is
designed to show the essentials of the product as concisely as possible. If
you want to prepare a more in-depth demonstration, you can consult
previous sections of this manual.
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How to Use the Presentation Materials

You can use these materials for a range of activities:

l-Minute Spot

S-Minute Ooentient

Planning Yotrr Time

L0 - Minute In-D ep th Reaieut

2 0 - Min u t e W alk-Thr o u gh

50 -Minute Hands-On Rsoieu)

Use the Overrriew transparency for a
quick overview of the product.

Use the Overview transparenry with
ib accompanFng commentary for a
more detailed overview of the
product.

Use the Overview and Features
trarsparencies with their
accompanying comrrrentary for an
indepth product review.

Add the Product Demonstration
section to the LGMinute In-Depth
Review for a product walk-tlu6ugh.

Do the lGMinute In-Depth Review;
then give the Product Demonstration
section to the participants for a
hands-on review.

I
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Eqripment Required
If you make transparencies of the Overview and Features masters, you'll
need an overhead proiector.

If you intend to use the Product Demonstration in a workshop, a display
device such as a large'screen color monitor or LCD palette is very helpfuI.

If you want workshop participants to use the product, we recouunend one
computer for every two participants.
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Tieasures for Sale
Overview

A discovery-learning program to explore
advertising and propaganda strategies

I
I
t
t
t
I
I
I
I
I
I
I
I
I
I
)

I
I
I

Curriculum Area: Lartguage Arts

Grade Levels: 3-6

Subjectu Advertising

Topic Propaganda
Strategies

Menu Options
. Notice! announces the neighborhood garage sale
o Garage Sde, the main program,lets students search for treasures,

conduct interviews with neighborhood children, and create art
advertisement for a treasure

. Portfolio lets students access advertisements they have written and
saved

Students
. Find treasures to sell at a neighborhood garage sale
. Interwiew neighborhood kids to detenrrine the market potential for

your treasure
. Explore a variety of propaganda strategies to create an advertisement

for a treasure
. IJse persuasion to convince an audience

Teachers
. Erase Portfolio and change Printer Options
o Get the most out of Treasures for Saleby using the infonnation

provided in the manual

tr@
Garage Sale

Port f  o l io

Inf  ormat ion

Quit
t}

Product Inforqration



Product Information

keasures for Sale: Overview Commentary

Description

Treasures for SaIe is a discovery-learning program in which students create an
advertisement for a personal treasure to be sold at a neighborhood garage sale. Studmts
search for the personal possessions they would sell, conduct interviews with
neighborhood drildren to gain valuable market-research information, and create an
advertisement by selecting from a variety of propaganda strategies.

The program is designed for third-grade through sixth-grade students with average
reading ability.

Treasures for Sale runs on Apple tr series computers with 128K. It can be used on Corvus
Omninet, Digicard, and AppleShare networks. Acolor monitor is recommended.

Menu Options

The following menu optioru ale available:
. Notice! announces the neighborhood garage sale
o Garage Sale allows sfudents to find treasures, conduct interviews, and create an

advertisement
. Porffolio provides access to studmt advertisements created and saved on the

Treasures for Sale program disk
. Infornration gives infornration conceming this and other MECC products
o Quit allows students to exit the program

Treasures for Sale invites studmts to erplore advertising and prcpaganda strategies.
Students search roours to deterrtine which personal possessions they would sell at a
neighborhood garage sale. As they conduct interviews with neighborhood children, *tey
explore the relationship between research and the market potential of a product. When
students are ready to create an advertisement for a treasure, they explore a variety of
propaganda strategies as well as use persuasion to convince an audience.

Teachers

Teachers can erase one or more items in the Porffolio and change Printer Options.

Teachers witl find that they'll get the most out of Treasuresfor Sale by using the manual,
which contains irstructions, textbook correlations, classroom activities, background
information, and a discussion of thinking skills.
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Tieasures for Sale
Feahrres

Treasures fot Sale Screens

Program Elements
. Reflects process-oriented focus by inviting sfirdents to search rooms to

locate treasures th"y would sell at a neighborhood garage sale,
conduct interviews of neighborhood childrert, and creatb art
advertisement for a personal trreasure

. Introduces students to advertising and propaganda strategies

. Reflects a student-centered, student<ontrolled learning environment

. Presents material that is firmly anchored in the language arts
curriculum

. Indudes a manual with complete ir,stmctions, plus textbook
correlations, dassroom activities, background iirfonnation, and a
discussion on thinking skills

Learning Objectives
lnTreasures for Sale, students learn about the following concepts:

. product, research, and advertising

. market potential

. propagandastrategies

. product appeal
o visual appeal, readers'bias, and word choice in advertising
o persuasion to convince an audience
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Product Infornration
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keasures for Salez Feafures Commentary

Program Elements
process-oriented approach: In a motivating and educational environstent, students

search roor$ to tocaie treasures they would sell at a neighborhood garage sale, conduct

interviews of neighborhood children, and create an advertisement for a personal

treasure.

Skills Focus: The progfam invites students to explore advertising and a variety of

propagand a strategies.

Graphics and Interface: Clear, bright gt-"phi.-: draw students into this educational

.^rriror,rr,ent. A simple key-stroke interfice allows students to move quickly from one

room to another to search for treasures.

Language Arts Curiculum: Tieasures for S-ale features a strong Process orientation

*t ii" pfuenting material that is firmly anchored in the elementary language arts

curriculum.

Manual: Treasures for Saleincludes a manual containing-complete instructions for using

th" progr*, classioom activities, textbook correlatiors, background inforstation, and a

discussion on thinking skills.

Learning Obiectives
Treasures for Sale introduces students to advertisjng 

"n-d ProP.aganda strategies at an

"pfroftiut" 
developnental level for grades 3.6. Secondary objectiye.s for thinJsing

p^ri""Jr"r, such as riuking decisiors and reading-comprehension skills, are also

ippropriate for the ages of the students.
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ftoductDsrronstration
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Do See Explain

1 Start the program Main menu Notice! announces the
neighborhood garage sale.

Garage Sale invites
students to find treasures,
conduct interviews, and
create an advertisement.

Porfiolio lets students
irccess advertisements they
have written and saved.

Information gives acces s to
several screens of general
information about
Treasures for Sale.

We'll start by reading the
Information screens. Then
we'lllook at Garage Sale
and Portfolio, and we'll
see how you can adapt the
progam using the
Management Options.

2 Use the;urow keys
to highlight
Information, and
then press the
Rehrrn kev

First general
information screen
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Product Demonstration
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Do See Explain

3 Read the
information,
pressing the Space
Bar to move from
one screen to the
next

Several screens
and then the Main
menu

Now we'll get ready for our
garage sale.

4 Use the arrow keys
to highlight
Notice!, and then
press the Rehrrn
k"y

First Notice! screen

F

J Read the
infor:nation,
pressing the Space
Bar to move from
one screen to the
next

Several screens
and then the Main
menu

It's time to search for
treasures.

5 Use the rurow keys
to highlight
Garage Sale, and
then press the
Refurn kev

Enter a n;rme I'll t1rye in my name and
press the Return key.

7 Typu in name and
press the Return
key

Garage menu This screen lets you choose
to find treasures, conduct
interviews, or create an
advertisement.

8 Use the arrow keys
to highlight Find
Treasures, and then
press the Return
kev

House menu This screen lets you select a
room to search for
treasures. You may choose
the attic, the bedroom, or
the basement.
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Product Demonstration
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Do See Explain

9 Use the arrow keys
to highlight the
basement, and
then press the
Return kev

Basement wall

10 Use the arrow keys
to move the hand
cursor around the
room; press the
Return key to select
a location for a
hidden treasure

Adescription of the
hidden treasure or
a message that
indicates no
treasure is hidden
in this location

Is a treasure hidden here?

tl Continue to search
for treasures; when
treasures are
located, select B:
Box; place four
treasures in the box

Let's put these treasure in
a box for our garage sale.

L2 Press the Esc key
until you return to
the Garage menu

Garage menu Now that our box is full,
let's find out what
neighborhood childrm
might buy.

t3 Use the arrow keys
to highlight
Conduct
Interview, and thm
press the Return
kev

Neighborhood
children

Let's choose someone to
interview.
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Product Demonstration
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Do See Explain

14 Use the arrow keys
to select a child,
and then press the
Return key

lnterviewquestions
screen

We can ask each child three
questions. Let's ask about
their hobbies and interests.

L5 Use the arrow kevs
to highlight Youi
interests and
hobbies, and then
press the Return
key; read interview
resPonse

Lrterview response Conducting interviews
gives us clues about the
treasures that interest
neighborhood children.

Let's ask another question.

15 Press the Space Bar
to continue; use the
arrow keys to
highlight Your
buying habits, and
then press the
Return key; read
interview response

Interview response We can continue to
interview as many
neighborhood children as
we would like.

17 Press the Esc key
until you return to
the Garage menu

Garage menu Now let's begin to create
our advertisement.

L8 Use the arrow keys
to highlight Create
an Advertisement,
and then press the
Return key

Advertising
strategies

First, we select a type of
advertisement.
Descriptions of these
advertising strategies are
available by pressing the H
key: Help. Let's choose
Bandwagon.
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Product Demonstration
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Do See Explain

t9 Use the €urow keys
to highlight
Bandwagon, and
then press the
Return key

Bandwagon
template

The advertisement is
displayed. Now I can
change the ad to match the
treaswe I want to sell.

20 Press the C key:
Change Ad

Options for
changing the
information
displayed in the
advertisement

These choices let me
change the tlpe of ad,
select the treasure I want to
advertise, specify the price
I'11charge for the treasure,
select the day and time of
the sale.

I can even ad my own copy
to the advertisement.

21 Use arrow keys to
select each option
and change
information, and
then press the Esc
key to return to the
advertisement

Completed
advertisement

There, now my
advertisement is complete.
If a printer is attached to
my computer, I can print
my advertisement.

22 Press the Esc key to
return to the Main
menu; when the
programasksif you
want to save your
portfolio, selectYes,
and then press the
Reftrrn key

Save porffolio
dialog

Now let's go back to the
Main menu and trv the
Portfolio option.

I'll also save my porffolio.
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Product Demonstration

Do See Explain

23 Use the arrow keys
to highlight
Portfolio and press
the Return key

List of saved
portfilios

24 Use the arrow keys
to highlight the
portfolio you just
saved and press the
Return key

Garage menu I can select my saved
portfolio and continue to
find treasures, conduct
interviews, or create an
advertisement for another
treasure.

25 Press the Esc key to
retum to the Main
menu

Main menu Now let's take a look at the
Management Options.

25 On the Main menu,
press Control-A
(hold down the
Control key and
press the A key)

Managemmt
Options mmu

The options on this menu
let you ftrrn student
printing on or off, change
Printer Options, and delete
Portfolio items.

27 Explore the
Management
Options if you
wish; when you're
ready, return to the
Management
Options menu and
then press the
Escape key to
display the Main
menu

Main menu Now you're free to explore
Treasures for Sale on yonr
own. When you're done,
choose Quit for the Main
menu.I
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Crcdib
The MECC development team responsible for Treasuresfor Sale included
Lon Koenig,Iohn A. Persoon,Iean Sharp,Iohn Mazlo, and David L.
Wood.

This manual was written byfean Sharp.

The MECC Technical Support Team responsible for Treasuresfor sale
induded Todd George, Dan Megears, Dawn Wichmann, and LaDonna
Williams.

MECC extends a special thanks to the following teachers and their
students for their assistance in the development of this product

Julie Bucknam
Third- and fourth-graden

Greenwood Elementary School
Wayzata, Minnesota

Patry Lind
Fifth-graders

Fernbrook Elementary School
Maple Grove, Minnesota

Tom Snyder
Fifth- and sixth-graders

Frost I-ake School
St. Paul, Minnesota

Tio the Reader:

MECC has made every effort to ensure the instructional and technical
quality of this courseware package. Your comments-as a user or
reviewer-are valued and will be considered during any revision of the
product. Please address your cosrments to:

MECC Software Developmmt
6160 Summit Drive North

Mirneapolis, Minnesota 55430-4003
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